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CraThsl MOCBSIEHA IMPOOJIEME B3aMMOCBSI3aHHOTO H COIVIACOBAHHOTO (DOPMHUPOBAHUS KOMMYHHUKA-
TUBHON M MPOPECCHOHABHON KOMIIETCHIMH C HEJIbI0 YIYUIINTh PE3yIbTaThl OOy4YEHHs HHOCTPAHHOMY
SI3BIKY CTY/JICHTOB HESI3BIKOBBIX CIIEIIMAILHOCTEH. AKTYalbHOCTh CTATbU COCTOHMT B TOM, YTO aBTOPBI MpeEJ-
JlararoT HCIIOJIb30BAaTh TAKHUE METOIbI o6yquI/151 HWHOCTPAHHOMY SA3bIKY, KOTOPBIC ITO3BOJIAIOT O6eCHC‘II/ITI)
MEXKTUCIUIUIMHAPHBIA MOAX0N K (OPMHUPOBAHHIO KOMMYHUKATHBHBIX KOMIICTCHIIUN BBIITYCKHUKOB BY30B
IUTS IPO(ECCHOHATFHON OPUEHTAIIMY TIOATOTOBKH 110 HHOCTPAHHOMY SI3bIKY OYIyIIUX CIICIUAIHACTOB.

Jlyist TOro 4To0Bl OCYIIECTBUTH MHTEIPAIMI0 WHOCTPAHHOTO sI3bIKa € HpodeccHoHanbHON uHbOpMa-
LUel, HA 3aHATHUAX 10 MHOCTPAHHOMY SI3bIKYy C Marucrpamu HampabieHusi «CBsi3u ¢ OOIIECTBEHHOCTHIOY
OBIIIO TPEUIOKEHO MCIIOIB30BaTh METOABI M3MEPEHHUs dPPEKTUBHOCTH MUAP-IAEATSILHOCTH. ABTOPBI CTaThU
NOM4YEPKHUBAIOT, YTO BOCTPEOOBAHHOCTH IMOJOOHBIX METOIOB Cpely MPOeCCHOHAILHOIO MUap-coodIecTBa
BBICOKA, a BJIAJICHUC UMHU SIBJISICTCS] 00s3aTEIbHBIM TPEOOBAHUEM IS MOJIOZIOTO CIICIIMAIACTA U TPEICTABIIS-
eT co0Oo yIOOHBIH MHCTPYMEHT MO (POPMHUPOBAHHIO HABBIKOB YCTHOW M MHUCBMEHHOW PEUU y 00YYarOIIUXCs
B [IPOLIECCE TAKOH y4eOHOU AEATeIbHOCTH, KOTOPAsk YACTHYHO UMUTUPYET UX OYAYIIYIO MPOPEeCCHOHATBHYIO
JICSTEIILHOCTb.

W3 Bcero MHOTOOOpa3us Muap-aHATMTHKKY OBbLTH BBIOpaHBI METOIbI OU3HEC-Keiica, ONpeIeICHUs HHICK-
Cca YUTAaCMOCTH U ME€AHAaaHaJIN3 KaK MHCTPYMECHTBI, KOTOPBIE MAaKCUMAJIbHO CHOCO6CTByIOT IIOAIOTOBKE MECXK-
KYJIBTYPHOMY NMPO(EeCCHOHATBHO OPHUCHTUPOBAHHOMY OOIICHUIO, @ UMCHHO ()OPMHUPOBAHUIO JTMHIBHUCTHUYC-
CKOH, IparMaTH4YeCKOM, COIUOKYIBTYPHOH U CTPaTErnIeCcKO KOMIIETCHIIHIA. JIaHHBIC METOIBI IIOMOTIIN TAKKE
OBJI3JICHUIO MCCIIEI0BATEIbCKON KOMIIETCHIIMEH MarkuCTpaMy, TaK KaK B MPOLIECCE 3aHSATHIA C UCIIOIb30BaHMU-
€M OILICHOYHBIX M AHAJMTHUYECKUX METOIO0B M3MepeHHs 3(P(EeKTHBHOCTH MUAP-IESTeIbHOCTH 00ydaroiiye-
Csl YCIIGIIHO PeIlaid MCCIIeI0BATEIbCKUE 3a/a4i B 00JNAaCTH M3y4eHHs NOTPEOUTENIBCKOTO CIpoca U CBsI3ei
C 00IIECTBEHHOCTBIO, MOJIB3YSICh HHTCPHET-PECYPCaMU, aHATU3UPYs ITyOIMKAIMU Ha aKTyaIbHbIC TEMbI U CTa-
TUCTHYCCKUEC JIAHHBIC.

B 3akimroueHNE HAyYHOTO HCCIICAOBAHMS ABTOPHI JCIAOT BBIBOI O TOM, YTO B pPE3yJIbTaTe MPUMCHCHUS Ha
3aHSTUAX 110 HHOCTPAHHOMY SI3BIKY TAKHX METOJIOB, KaKk OM3HEC-Keiic, Onpe/iesieHue HHIeKCa YUTAeMOCTH U
MeJIHaaHalin3, yAajaoCh BBIMOIHHUTE 3a/1a4y (POPMHUPOBAHHS y 00yHAIOIIUXCS ONPE/CIEHHBIX YMEHUN HCIOJb-
30BaHUsI HHOCTPAHHOTO sI3bIKa B IPO(ECCHOHATIBHON IESTEIbHOCTH.

KiroueBble cjoBa: KBa3UIPOQPECCHOHANBHAS JEATCIBHOCTh, MHOCTPAHHBIN SI3BIK CICIHAIBHOCTH,
OM3HEeC-KelChl, MHIEKC YUTaeMOCTH, MEIMaaHalIn3, IPecc-peiius.
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The article is devoted to the problem of formation of communicative professional competences in
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An interdisciplinary approach to formation of communicative skills of graduates of higher educational
institutions allows providing the professional orientation in training the future specialists to a foreign language.
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In order to implement the integration of a foreign language into professional materials, it is suggested to use
methods for measuring the effectiveness of PR activities.

The article emphasizes that the demand for such methods among the professional public relations
community is high, and the ability to use such methods is an obligatory requirement for a young professional,
while constituting the convenient tool for developing the speaking and writing skills of students in the
process of such educational activities that partially imitate their future professional occupation. From all the
variety of PR analysis techniques, the authors of the article have chosen business case methods, definition of
readability index and media analysis as tools that primarily contribute to the task of forming the intercultural
professionally oriented communication, namely the formation of linguistic, pragmatic, sociocultural
and strategic competencies. These methods also contribute to the formation of research competence among
the masters, due to learning variety of PR cases, using the Internet resources and statistical data.

In conclusion, the authors claim that using such methods as the business case, measurement of readability
index and media analysis in PR professionally oriented foreign language training, it is possible to accomplish
the task of developing students’ specific skills including writing the press-releases and using the foreign

language in their professional activities.

Keywords: quasi-professional activity, foreign language training, business cases, readability index, media

analysis, press-releases.

BBenenue

B Hacrosimiee Bpemsi (OpMHUpOBaHHE KOMIIE-
TEHTHOCTH CTYACHTOB By3a pacCMaTpUBACTCA B IBYX
HalpaBJICHUAX: KaK aBTOHOMHas, HE3aBUCHUMasd 3a-
Jlaya ¥ Kak OJIMH W3 TMyTed pemieHus Oosee o0mmx
po0JieM., B YaCTHOCTH, TTPOOIIEM KaueCTBEHHOTO 00-
pazoBaHUs CTYJEHTOB B By3ax [8].

CCFO)IHSI OJHUM H3 OCHOBHBIX KAa4Y€CTB HACTOS-
mero mpodeccroHana SBISIETCS yMEHHE IUIaHH-
poBaTb pHUCKMW MU OLUCHUBATH l'lpI/I6I)IJ'[I)HOCTB CBOHUX
neiictBuii. HeoOxomuMo BiageTs OOBEKTHUBHBIMH,
CTPOTUMH METOIAaMH OLIEHKH MpPOo(heCcCHOHAIBHON
JIeSITENIbHOCTH, 4TOOBI 00ECIIEUUTh JOCTOBEPHOE
TIOJITBEPIKICHUE PE3yJIbTAaTOB U PEHTA0CIbHOCTH WH-
BECTHUIUH ISl pyKOBOZCTBA.

KOMMyHI/IKa[H/IOHHBIC KaMIIaHUW TUIaHUPYIOTCA
Ha OCHOBAaHMH MCCIIEIOBAHHM, B TpoIecce KOTOPHIX
OTBEYAIOT Ha CIEAYIONINE BONPOCH: UTO yXke 3HAIOT
00 3TOM TIpOIyKTE IeneBble ayauTopun? Hackombko
TyOOKO U cephE3HO Oyayliue MOTPEOUTENNH 3TOTO
TOBapa OCO3HAIOT M BOCHPHUHUMAIOT CBOIO MOTPEO-
HocTh B HEM? Kakne CMU oHM mpennoYnuTaioT U Ha-
CKOJIBKO JTOBEPSIIOT UM?

®opMupyoumue 1 olleHOYHbIe
MHAap-HCCae0BAHUS

Kak oTmedaroT cOBpeMEHHbIE HCCIIEIOBATEIH,
NpaBIWIEHOE YIIPABJICHHE PEKIaMOil IMpeanoiaraet
ee IJIaHupOBaHue U OIeHKy 3¢ dexruBHOCTH [1]. Ka-
YEeCTBEHHOE IUIAHUPOBAHNE PEKJIAMBl M yIpaBJICHHE

CI0 3aBHUCSIT OT KOPPEKTHOCTH U MPABUILHOCTH H3-
MepeHus (OLCHKH) pe3y/IbTaTOB PEKIIAMHOM JCSITEIb-
HocTH [3]. MccnenoBanue, KOTOpOE MPOBOJAAT HEPEN
KOMMYHUKAIIMOHHON KaMIIaHUEH WIN JEsTENIbHO-
CThIO TIO IUIAHMPOBAHUIO HH(MOPMHUPOBAHMS I10-
Tpebutenst 00 ompenenéHHON yciyre, TOBape WIN
aKIIMH, HAa3BIBAIOT (DOPMUPYIOUINM HCCICTOBAHUEM,
B TO BpeMs KaK HCCII[IOBaHHE, HAIpaBICHHOE Ha
onpeneneHue 3(Q(HEKTUBHOCTH KaMITAHWHU, Ha3bIBa-
IOT OIICHOYHBIM. [lepBOHAUANBHO CYHMTAIOCh, YTO
OIICHOYHOE WCCIICIOBAHUE MPOBOIUTCS IMOCIE KOM-
MYHUKAITMOHHOH Kammannu. OHAKO TOCIeTHHe
HCCIIC/IOBAHUS B 3TOW 00JacTH MOATBEPIKIAIOT TO,
9TO H3MEPEHUEC U OICHKA I(PQPEKTUBHOCTU MHAP-
KaMIaHW{ JOJDKHBI HAYMHATHCS HA PaHHUX dTalax u
MIPOUCXOIUTH B paMKaX KOMMYHHUKAITHOHHBIX TPOCK-
TOB U TPOTPaMM, KaK HEPa3pPhIBHBIC COCTABIISIOININC
€IMHOTO HENPEPBIBHOTO Tporecca. [IpeanpuHsThie
TakuM 00pa3oM (pOpPMUPYIOIIHE U OIICHOYHBIC UCCITe-
JTIOBaHUS B3aWMOCBSI3aHBI U 00beaHHEHBI. DOpMHUpY-
IOIEC MCCIICIOBAHUE OCYIIECTRIISICTCS Mepe] Hava-
JIOM NMUAp-KaMITAaHUU U BKIIIOYACT B ceOs M3MEpEHUE
YPOBHS OCBEIOMIICHHOCTH, OTHOIICHHS, BOCTIPHSATHS
u moTpedHOCTel 1eneBoil ayauTopuu. Takum 00-
pa3oM, TCPMHH «HU3MEPEHHUE» B OTHOIICHUH IHAp-
KaMIaHW{ MCIIONB3YETCs KaK MPH UX TUIAHHPOBAHUH,
TaK U JIJIs OIICHKH Pe3yJIbTaTOB KaMITaHUH.
CrenuaanucThl TI0 CBA3SIM C OOIIECTBEHHOCTHIO
BO BCEM MHpE MPHU3HAIOT HEOOXOIUMOCTh OCYIISCT-
BJICHUS KaK (DOPMHUPYIOIIHX, TAK U OIICHOYHBIX UCCIIC-
JTIOBaHUI, HO MIPH ATOM YPOBEHb ITHAP-MCCICTIOBAHUI
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ocraéresl 10BOJIBHO HU3KUM. Cpeay NPUYUH TaKoTo
MOJIOKEHUSI HA3bIBAIOT HEJOCTATOK CPEACTB, KO-
TOpbIC BBIACISIOTCS Ha MOAOOHOTO poja JesTellb-
HOCTb, HEOOXOAUMOCTb JUINTEIBHOTO BPEMEHHU IS
TIPOBEICHUSI Ka4E€CTBEHHOTO  IHAP-HCCIICTOBAHMS
1 HEXEeJIaHHe HEKOTOPHIX PYKOBOAWTENCH YIENsATh
JI0OCTaTOYHOE BHHMMaHHE 3TOMY Bompocy. Ha camom
Jiene, 3TH MPUYMHBI MOKHO Has3BaTh BCETo JIMIIb
TIOTIBITKAMU OIPaB/aTh NIABHYIO NMPUUYMHY — HE BCE
MHap-CHEIHAINCTEl UMEIOT TPAKTUYECKUI OMBIT
PETYJISIPHOTO HCIIONB30BAHUS PA3IMYHBIX AHAIUTH-
YECKUX METOJOB JUIsl OLEHKU CBOEH JIeATENbHOCTH.
B 10 K€ Bpems mamepeHuil apdexkTuBHOCTH mHUap-
JIeATENBHOCTH TPeOYyIOT KaK BHEIIHHE, TaK U BHYT-
PEHHHUE KJIMEHTHI MUAp-areHTCTB, YTO TPHBOIUT K
YBEIMYECHUIO 00pa30oBaTelbHbIX NporpaMMm B o0Ia-
CTH pa3pabOTKH MCCIICIOBAaHUN U METO/IOB OIICHKU B
cepe cBsi3eii ¢ 00IIECTBEHHOCTHIO [7].

C TouKH 3peHnss 00y4eHUsI HHOCTPAHHOMY SI3BI-
Ky mpodeccun OymIymux CIEUaTuCTOB B 00a-
CTH TNHapa, METO/bI OICHKN 3(PPEKTUBHOCTU ITHAp-
JIeITENIbHOCTH TPEJCTABIISIIOT COOO0H YJOOHBIH WH-
CTPYMEHT 1O (POPMHPOBAHUIO HABBIKOB YCTHOH W
MMUCBMEHHOW pedn y OOydaromuxcs B Mpolecce
TaKoi y4eOHOH JesATeNbHOCTH, KOTOpas YacTHY-
HO HMMHUTHpYET HX Oyaymyro mnpodeccHoHaIbHYIO
nesitenbHOCTh [2]. Vcmonb3oBaHue ClieUaIbHBIX
MTHap-OPHUEHTUPOBAHHBIX MCCIIEIOBAHUI B Ipolecce
00yueHHsI HHOCTPAHHOMY $I3bIKy MarucTpOB CIEIH-
anpHOCTH «PekiaMa M cBs3M C OOLIECTBEHHOCTHIO»
aKTyaJbHO HE TOJBKO KaK CpPE/ICTBO JallbHEHILEro
(dbopMHpOBaHUS KOMMYHHKATHBHOW  WHOS3BIYHON
PO eCCHOHATFHONW KOMIIETEHIINH y 00YyJarOITiXcs,
HO M KakK Y(PQPEKTUBHBIA WHCTPYMEHT JJIsI CTaHOB-
JeHnst Oymymiero npodeccruoHana, Tak Kak BIaje-
HUE METOJaMM YCTONUMBOTO KOHTPOJIS PE3yJIbTaTOB
nuap-IesSTeIbHOCTH  SIBJISETCS  BOCTPEOOBAHHBIM
YMEHHMEM sl CIEIHaInCcTa B 3TOH 00JNIacTH Ha Co-
BPEMEHHOM MEX/yHapOAHOM PBIHKE Tpy/a.

B Hacrosimiee Bpemst HET eAMHOM Kiaccu(u-
Kallid METOMOB OIECHKH 3()(EKTUBHOCTH IHAp-
JesITebHOCTH. BBIOMpas onpeneneHHbIe OLlEHOYHbIC
METO/IbI, Mbl UCXOIWIN M3 CIECIYIOIINX NPHUHIUIIOB
MTHap-JeITeIbHOCTH:

1. IIporpaMmbl muap-IesITEIBHOCTH U KOPIIO-
PaTUBHOIO OOLICHUS JIOJKHBI CTaBUTh Iepe]] co00i
TaKUE IIeJM, KOTOPbIE SIBISIIOTCS KOHKPETHBIMHU, M3-
MEpPUMBIMH, IOCTHXHMBIMH, aKTyaJbHBIMH M CBOE-

BPEMEHHBIMH M KOTOPBIE TAKXKE COOTBETCTBYIOT 00-
LIMM LEJISIM OpTraHU3alnH.

2. KoHkpeTHble ILIeJIM MNHUAp-JESITEIbHOCTH H
KOPIIOPaTUBHOTO OOILICHUS JJOJDKHBI OBITH COIIACcO-
BaHbl C PYKOBOACTBOM. PyKOBOICTBY HEOOXOIMMO
«COTVIACUTHCS C LEIAMH MHap-JesITeNbHOCTH, TPH-
3HaBas UX BKJIAJ B OOIIME 1IEIM OpraHu3alyy.

3. Jlns onmcaHusl pe3ynbTaToB CBOEH pabOTHI
CHEUATUCTBl 10 TMUAp-JesITeIbHOCTH M KOpIiopa-
TUBHOMY 06H_ICHI/IIO JOJDKHBI HAYYUTHCA TOBOPUTH Ha
SI3bIKE AHAJTUTUKH — HU(PBI, TPOLEHTHI, AUArPaMMBbI.

Kpome Ttoro, m3 Bcero MHOTOOOpasmsi muap-
AQHAJIUTUKK MbI BBIOPAIM T€ WHCTPYMEHTHI, KOTO-
pBle MAaKCHMaJIHO CITIOCOOCTBOBAJIM OBl TIOJI'OTOBKE
K MEXKYJIBTYpHOMY MPO(QECCHOHAIBHO OPUEHTH-
POBaHHOMY OOIIEHHIO, @ MMEHHO (HOPMHUPOBAHUIO
JINHI'BUCTHUYECKOM, IparMaTUyecKkoil, COLMOKYJIb-
TYpPHOH W cTparerudyeckoil komrereHuuil. Bee BbI-
OpaHHBIC METOJbI TIOMOTAJIN TaKXke (OPMUPOBAHHIO
HCCIIE/IOBATENILCKOH KOMIIETCHLIIMM Y MarkcTpos,
Tak Kak B IPOLECCe 3aHATHH C HCIOIb30BAHUEM
OIICHOYHBIX W AHAJIUTHUYECKHUX MCTOAOB MU3MEPCHUA
3¢ PEKTUBHOCTH THAP-IEATSIBHOCTH O00ydaronue-
Csl YCHEUIHO pemIalyl MCCIIEN0BATENbCKUE 3a/1a4un
B 00JaCTH M3y4YeHHsI MOTPEOMTENBCKOTO CHpOCca H
CBsi3el ¢ OOIIECTBEHHOCTHIO, MOJB3YSICh MHTCPHET-
pecypcamu, MyOJIMKalMsIMU Ha aKTyaJbHbIE TEMBbI,
CTAaTUCTUYCCKUMHU NAHHBIMU.

B aT0li cTarbe MBI pacCMOTPHUM, KaKUM 00pa3oM
mpu OOYYeHHH WHOCTPAHHOMY SI3BIKY TPOQECCHH
CTYACHTOB HarpaBieHus «Pexiama n cBsi3u ¢ o01me-
CTBEHHOCTBIO» MOYKHO HCIIOJIb30BaTh METOJ OU3HEC-
KelCOB, MHJIEKC YNTAEMOCTH U ME/IMaaHalun3.

bu3nec-keiicol

Ortor Meron wuccienoBaHUS d(H(HEKTHBHOCTH
MTUap-JCATEILHOCTH BO MHOTHX CHTYalMsX OKa3bl-
BAeTCsl OIHUM U3 CaMBbIX JEMIEBBIX U d(P(HEKTHBHBIX
METOJIOB OILIGHKH JUIsi BhIOOpa JIydIlel CTpaTeryu.
C touku 3penust hopMupoBaHust NpodhecCHOHaTbHON
MHOS3BIYHON KOMIIETEHIIMH — 3TO XOPOLIO H3BECT-
HBI B JIMHIBOJUJIAKTHKE POXYKTHBHBIA METOM, KO-
TOPBII TIO3BOJISET PAa3BUTHh CIIOCOOHOCTBH HCIIOIB30-
BaTh B YCTHOM OOIIEHHUH ¥ a1€KBaTHO IOHUMATh TIPH
YTEHUU CMBICI MHOSI3BIUYHBIX TEKCTOB, COIEPIKAIINX
podeCCHOHATIBHYIO U TEPMUHOJIOTHYECKYIO JICKCH-
KY, JUIS YCIICIITHOTO PelIeHus muap-npoomemsr [6].

CrymeHTBl NOJNyYaId 3aJaHue HAWTH Hauryd-
Iee penieHUe TOCTAaBICHHON Iepesl HUMH 3a/1add
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B 00IacTH MUap-ASSTENbHOCTH, WU3YYUB IPHMEPHI
pClLICHHsT aHAJOTHYHOW 3aJauydl JAPYTHMH KOMIIa-
HusiMi.  CTyIEeHTBI HCIHOJB30BaIM  HH(GOPMAIIUIO
C CaiTOB Pa3IWYHBIX KOMITAHWH, mocemann (opy-
MBI CIICHUANMCTOB M, OCHOBBIBASICH Ha W3YYCHHOM
OITBITE, MIPEyIAralli PEICHHE TIPOOICMBIL.

[Tpumep 3a1anHuii Mo U3y4eHHI0 ON3HEC-KEHCOB:

Task 1: A major corporation undergoing a name
change doesn’t have the budget to commission pri-
mary research to identify target audience attitudes
and needs. Analyze how a number of other major
companies have handled their name change.

Task 2: Following a meat product contamination
which led to the deaths of two people, sales of meat
products fell to almost zero. The industry was in dis-
array and called for a crisis communication plan from
several PR agencies.

TecTbl YNTaAEMOCTH

TekcT, KOTOpBIN co3MaTCs Muap-CIelHaIACTOM
C LENBI0 TIPHBJIEYH IIEJEBYIO ayITUTOPHIO, JOJDKEH
COOTBETCTBOBATh  ONpPEACIEHHBIM  TPeOOBAHMSIM.
[Momumo opdorpadun, MyHKTyalUH U CTHIHCTHYE-
CKOH BBIBEPEHHOCTH, TEKCT JOJDKEH YIOBICTBOPSTH
KPUTEPHIO yIO0OYUTACMOCTH. TEKCT CcuUMTaeTcs
YAOOHBIM JUISL YTE€HHS MOTPEOUTENEeM, €CIH MOXKET
MpOYUTaTh TEKCT U MOHATH €r0 3a MUHUMAJIBHO KO-
POTKMII BpeMeHHOW NIpoMexyTok. Ecin roBoputh
0 pabore B MHTEepHETE, TO, YeM BHIIIE ITOKA3aTeNb
YUTAEMOCTH COOOIIEHHMSI, TeM OOJIBIIE BEPOSITHOCTD,
YTO TI0JIb30BATENb IPOYUTACT €ro TOJHOCTHIO, MPH
9TOM HPOUCXOAUT YBCINYCHUE BPCMCHU Hpe61)113a-
HUS TIOJB30BATENsl HA CTPAHUIIE M CHIKACTCS II0-
Ka3aTellb 0TKa30B. TakuM 00pa3oM, IO MMOKa3aTeNsIM
YUTAEMOCTH TEKCTa MOYKHO OIPEAEINUTH, HACKOIBKO
3 }EKTUBHBIM C TOUKH 3PEHHsI BO3ACHCTBHUS HA I10-
TPEeOUTEIISt OKAKETCSl TO WIM MHOE COOOILEHHE Trap-
areHTCTB.

Jus ompeneneHus ymoOOYMTaeMOCTH TEKCTa
pa3paboTaHbl pa3iuYHbBIE MaTreMarudeckue (Gopmy-
JIbl, KOTOpbIE HAa OCHOBAaHHMH JUIMHBI CJIIOB W JUIUHBI
MIPEIOKECHUS ONPENENAIOT WHACKC ynoOounuTaeMo-
cti Tekcra. Jlms pacuéra mHAEKca ymoOoduTaeMo-
CTH Ha 3aHATHAX MBI HCIIONB30BaIH pecypce: https:/
www.online-utility.org/english/readability test and
improve.jsp.

B kadecTBe TEKCTOB, KOTOpHIE aHATU3UPOBAIN
CTYICHTHI, MBI BRIOPAJIH MPECC-PEer3hI.
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C Touku 3peHust (HOPMUPOBAHUSI MEKKYIIBTYP-
HOH po(heCCHOHANTBEHO OPHEHTHPOBAHHON KOMMYHU-
KaTUBHOIM KOMIIETEHIIMU Y MaruCTPOB, 00y YarOIIIXCsl
1o HampasieHuio «Pekiama u cBsA3u ¢ OOIIECTBEH-
HOCTBIO», HAIIMCAHHE MIPECC-PETN30B BXOAUT B UUCIIO
00s13aTeNbHBIX YMEHHUHI 1 TpeOyeT coOIoeH s apa-
METPOB, XapaKTEPHbBIX JJIsl JAHHOT'O THIIA TEKCTa.

IIpecc-penu3 kak >kxaHp, KOTOPbIM COBMEILAET B
cebe 0COOCHHOCTH O(HINATBHO-IEIOBOTO, HAYIHO-
TO ¥ MyOJUIMCTUYECKOr0 CTHIIEH pedn, UMeeT ciie-
JIYIOIINE OCOOEHHOCTH: HACBHIILIEHHOCTh TEKCTa HH-
(hopmanmeii; HeoOXOAUMOCTH TTOAOOpa JIEKCHYECKUX
U TPaMMaTHYECKHX CPEJICTB TaK, 4TOOBI M30eXaTbh
WCKaXEHUsI TOJIKOBAaHHS COOOIIEHHMS; JTAKOHUYHOCTh
Y TOYHOCTBH COOOIICHHUSL.

B Hawane cTymeHTHI IMojiydanu 3ajaHue IIpo-
yuTaTh JABa IIpecc-penu3a M BHIOpaTh JIydIInit
13 HUX, ONMPAsiCh Ha CIeIyIoIIne TpeOOBaHus:

1. TekcT noymkeH ObITH aKTyajeH, 4TOObI HpPH-
BJI€Yb BHUMAHHUE YUTATEIICH.

2. Wndopmanus momkHA OBITH TOCTOBEPHOH,
TaK Kak oOydYaloyecs! BHICTYNAIOT B POJIH O(QUIIHU-
AJILHOTO MTPE/ICTABUTEIIS] KOMIIAHUH.

3. CopmepxaHne Tpecc-penm3a JODKHO OBITH
MPUBSI3aHO K KOHKPETHOMY HMH(OPMALHMOHHOMY I10-
BOJLy, HallpUMEp, MEPOIIPUSITHE, BBIITYCK HOBOU ITPO-
JYKLUH, TOCTHXKEHHE KOMIAaHUHM B cepe colualib-
HOHN OTBETCTBEHHOCTH U T. JI.

4. Tlpecc-penu3 IOIKEH OBITH NpeIHA3HAYCH
OIMpeNeIEHHOMY CPEICTBY MAaccoBOi HH(opMarmuu
W aJpecoBaH pelaKkiMu WIA COTPYAHHUKY, TaK Kak
aZpecHoe TpeCcTaBlIeHre HH(POpMAIHK CTIOCOOCTBY-
€T CO3JJaHUIO HAIEKHBIX JICTIOBBIX CBSI3CH.

5. Texer omKeH ObITh MAKCUMAJIBHO HH(pOpMa-
THUBEH, TO €CTh COJEPXKaTh TOJBKO (DaKThl 0e3 KOM-
MEHTapHEB.

6. Texcty HEOOXOAMMO MPUAATH THOKOCTb, J0-
0aBUB CCBUIKM Ha JIOMOJHUTEIbHYIO MH(OPMAIHIO
WIN Ha JIUII, KOTOPbIE MOTYT MPEAOCTABUTH ATy WH-
(hopmanmio.

7. TekcT oKeH OBITh KPATKUM, TaK KaK OTHO-
CHUTCS K OTIEPaTHBHO-HOBOCTHOMY JKaHPY M OCBEIIAET
TOJIBKO OJIHY TEMY.

Br1OpanHHBIf U3 IBYX TEKCT MPOBEPSUICS HA UH-
TAeMOCTb, MOCJIE YEro CTyAEHTaM Mpelarajid BHe-
CTH TaKUE M3MEHEHHS, KOTOpbIE OBl YIYULIHIH 3TOT
TEKCT, M OIISITh IPOBEPUTH €r0 MHJIEKC YNTAEMOCTH.
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[Tpumep mepBOro 3aaHusi HA YATAEMOCTb:

Task 1. The new brand reinforces the company’s
investment in innovation and serves as an opportunity
to remain unique in the marketplace. Read the two
headlines and texts below and decide which of them
introduces the better press-release and why. Check
the index of readability of the better press-release and
introduce necessary changes to the text to improve its
readability.

Text 1. From Propel Marketing to ThriveHive

June 26, 2017 08:00 AM Eastern Daylight Time

QUINCY, Mass. Propel Marketing, a leading
national provider of digital marketing for local
businesses, today announced the business’rebrand to
ThriveHive. The comprehensive rebrand elevates the
focus on customized digital marketing solutions for
small and mid-sized businesses (SMBs) and includes
a new logo, positioning, and website.

Please visit www.thrivehive.com to explore the
new website and learn more about the suite of digital
marketing products and services offered.

Contacts

ThriveHive Rebecca Mersiowsky, 617-483-2685
Public Relations & Marketing Specialist

Text 2. Propel Marketing Announces Rebrand
to ThriveHive

ThriveHive’s unique blend of a leading
marketing software platform, combined with turn-
key advertising services, is able to meet digital
marketing needs in an easy-to-use way for any SMB
owner. ThriveHive will continue to develop its multi-
functional platform, helping local markets grow, one
business at a time. With the extensive rebranding
efforts, the company will continue to offer all of the
digital marketing tools and expertise that SMBs need
to grow, while investing further in both marketing
technologies and expert support for clients.

ThriveHive s new branding further enables the
company to stand out, not only within the expansive
digital marketing industry, but also within the ever-
growing Boston technology ecosystem. Small business
owners will enjoy the ease-of-use of ThriveHive's
sophisticated technology, along with the human touch
that is delivered through superior customer service.

The ThriveHive logo brings a sharp new visual
identity, characterizing the brand as bold, smart,
effective, and original. ThriveHives emphasis on

providing a full suite of products and services to local
companies is reflected in the company’s new tagline,
“Everything you need to market your business
online.” This language speaks to the core belief
that in a vast, ever-changing, and complex digital
marketing landscape, ThriveHive can fully cater to
each and every business to establish and secure a
thriving digital marketing program.

About ThriveHive ThriveHive empowers local
business owners to take charge of their business
growth, combining human guidance with easy-to-
use technology to make marketing easy, effective,
and affordable. It serves as a trusted online expert,
offering a unique blend of leading-edge technology,
and high-quality digital advertising services for small
and mid-sized businesses. ThriveHive is a trusted
media partner and is part of the GateHouse Media
family of companies. For more information, please
visit www.thrivehive.com.

Contacts

ThriveHive

Rebecca Mersiowsky, 617-483-2685 Public
Relations & Marketing Specialist

Bropoe 3aianne 1o onpeaeieHrio HHAeKCa Yu-
TAaeMOCTH COCTOSIO B TOM, UTO CTYJCHTBI COCTABIISLITA
CBOM Mpecc-pesiu3, CTapasch CIEA0BaTh TPEOOBAHU-
SIM, TIPSTBSABISIEMBIM K 3TOMY BHAY TEKCTOB. [ToToM
OHHU TIPOBEPSUIM CBOM TEKCThl HA MHACKC YHTAEMO-
CTH, TOCIIE Yer0 TEKCT PelaKTUPOBAJICS CAMUM CTY-
JICHTOM, HAIUCABIIUM €T0, WIIM ero TOBapUILAMH T10
IpyHIe C LEJbI0 YIYYIIHTh MHJAEKC YUTAEMOCTH H
CHOBa ITPOXO/IHJI IIPOBEPKY.

B pesynsrate, mocie mogo0HON MPaKTHKH CTY-
JICHTBI COCTABJISUTH [TPECC-PEIIU3bI, HHIEKC YUTAEMO-
cTH KoTopbIX npudmmkaincs k 100 %, uro cBuaerens-
CTBOBAJIO O MOBBIIICHUH KauecTBa U 3()(PEKTUBHOCTH
UX TEKCTOB.

MennaaHnaaus

Menuaananus, WM aHAIA3 HMHDKA KOMIIA-
HUH, ¥ KOHKYPEHTHBIH aHAIMU3 MO3BOJIAIOT KIHEHTY
MTOJyYHTh MPECTaBICHUE O KOJMYSCTBCHHOW M Ka-
YECTBEHHOW CTOPOHE MPUCYTCTBHUS KOMITAHWH B WH-
(hOpMALIMOHHBIX TIOTOKAX, OIEPATUBHO OIPEICIHUTH
KJII0YeBbIe TeMbl, ocBeliaemblie B CMU, npenymnpe-
JUTh 00 MHOOPMAIIMOHHBIX PHUCKaX.

W3 orpoMHOTO KOJMYECTBA METOJOB MeaUaaHa-
Tu3a, IpelaraéMbIX ceifuac Ha PBHIHKE, MBI OCTaHO-
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IIEJJATOT'H9ECKUE HAVKU

BWJINCH Ha T€X, KOTOpPbIE HE TPeOOBAIN HCIIOIBH30Ba-
HUSI JOPOTOCTOSIIIUX MPOrpaMM-KOHCYJIBTAHTOB U B
TO ke BpeMs 00ecIieyrBan labHelilee pa3BUTHE y
MarucTpoB aKaJIeMUYECKOH KOMMYHUKaTHUBHON KOM-
METEHIIMU Hapsily ¢ YMEHHUSIMH HCCIIEJOBATEIILCKON
JIESITEIBHOCTH ¥ CAMOCTOSITEIbHOTO KPUTHUECKOTO 1
AQHAJINTHYECKOTO MBIIIICHHUS:

1) cratucTHyecKuil MeaMaaHANW3: H3yYCHUE
Xapakrepa MH()OPMAIIMOHHOTO IPHUCYTCTBHS KOMIIa-
Hun B CMU, TO ecTh CKOJIBKO IyONUKaIMid Ha JJaH-
HYI0 TEMy IOSBUJIOCH B IIPECCE 3a ONPEICIIEHHBIN
MIEPHOJ] BPEMEHH;

2) comeprKaTeNbHBI MeAnaaHaIn3: BbIIBICHHUE
1 aHaJIM3 KJIIOYEBBIX CMBICIOBBIX TPEHNIOB, CBSI3aH-
HBIX ¢ 00OBEKTOM aHaln3a, TO €CTh KaKOi Xapakrep
HOCST ITyONUKALUK — TO3UTUBHBINA, HETAaTUBHBIN WIIH
HEUTpaJIbHBI;

3) KOHKYPEHTHBIH MeraaHalli3: UCCIIeI0BaHNe
MH(OPMALMOHHOIO TPOCTPAHCTBA B HEJSIX COIO-
CTaBJICHUS XapaKTepa MEJUHHOIO MPUCYTCTBUS 00b-
€KTa aHAJIM3a ¥ ero KOHKYPEHTOB.

3ajaHue COCTOSJIO B CIEIYIOLIEM: IPOBECTH
MEIUIHBIN aHAIN3 MPOAYKIIUH HAN0OJIee U3BECTHBIX
OpeH/IoB B 00JaCTH TIPOU3BOICTBA MOOMIIBHBIX TeJIe-
¢onoB. Kax/p1ii U3 CTYJCHTOB JIOJKEH ObLT U3yYUTh
nyonukaru aHrios3biHbiX CMU 0 mponmykimu
OHOM W3 CIIEAYIONIMX KoMmaHuii: Samsung, Apple,
Huawey u npowusBecTH CTaTUCTUYECKUM, COAepiKa-
TEJIbHbIH M KOHKYPEHTHBIM aHaiau3 crareid o Mmpo-
JYKLIUH 3TUX KOMIIAHUH M 00 MX JeATeIbHOCTH Ha
MexTyHaponHoM peiHKe 3a 2017-2018 roner. Pesyin-
TaThl MCCIIEAOBAHMUS JOJDKHBI ObUIN OBITH OTPAKEHBI
B JIOKJIaJIe, KOTOPBIA TaKXKe OJKeH ObLT CollepiKaTh
U MEpBHl, IpejlaraéMble CTYJeHTaMU JUIsl Ty YIIeHUs
pabOThI THUX KOMITAHHUIA.

3aKITIOYUTENBFHOE 3aHATHE TI0 3TOH TEME MTPOXO-
JIIIO B (pOpME KPYIJIOTO CTOJA C MOCIEAYIOEH auc-
Kyccuel Mo MOBOAY MUap-pelIeHuil, NpeIokKeHHbIX
00yJaromuMucs.

IIpn omneHuBaHuM pe3ynbTaTa MPENOaBaTEIb
oOparan BHUMaHHE HA TO, KAKUM 00pa3oM CTy/eH-
TaM yAaJOoCh BHIIOJIHUTH CIIEAYIOLIHe TPeOOBaHMS:

- yMEHHE HaXO/IUTh, OLIEHUBATh HH(OPMAIIHIO U
aHAJIM3UPOBATh €€;

- YMEHHE IUIAHHPOBAaTh U OPraHU30BaTh CBOE
YCTHOE BBICTYIUIEHHE, ITOCIIEJOBaTeIbHO U yOeau-
TEJIBHO M3J1arasi MbICIIb;

- yMEHHE CIyIIaTh JOKJIAJbl U BBICTYIUICHHS
CBOMX KOJUIET, BBIJCIISST OCHOBHBIC MBICTH U TUIAHH-
pys BOIIPOCHI 1 KOMMEHTApHUH;

- ymeHue (HopMynupoBaTh U OOOCHOBBIBATH
COOCTBEHHBIE MBICIH, CTPOMTH THUIIOTE3bI, JENaTh
BBIBOJIbI ¥ OPraHH30BBIBATH MUCHMEHHBIH TEKCT JI0-
KJaja.

3akJ/oueHne

IToxBonst WTOrM HCIONB30BAHUS METOJOB aHa-
m3a 3QQEeKTUBHOCTH THap-AEATEIHHOCTH Ha 3a-
HATHSAX TIO WHOCTPAHHOMY SI3BIKY C MarucTpamu
HarpasjeHus MOATroToBKH «CBsi3u € 0OOILECTBEH-
HOCTBIO», MOJKHO CKa3aTh, 4TO (hopmupyromme u
OLICHOYHBIE METO/BI MCCIIEAOBAHUS dPPEKTUBHOCTH
KOMMYHHKAIIMOHHBIX THap-KaMIIaHWH IpeacTaBiIs-
10T co0oli OnarofaTHoe IMoje Uil MHTerpalui UHO-
CTPaHHOTO SI3bIKa C NMPOQEeCcCCHOHANBHOI MHpOpMa-
LUEH, YTO MOJOKUTEIBHO BIHUSAET HA €€ yCBOCHHE
oOyuaromumucs. B mpomecce Takoro oOydeHHs
(hopmupyercst ycroiiunBasi yueOHasi MOTHBaNs 00y-
YAIOUIMXCS, TaK KaK TAKOro pojia 3a/laHusi HeroCpe/l-
CTBEHHO CBsI3aHbI C MX Oymyliel JeaTelbHOCTBIO U
akTyanbHBI [5]. Vcmomp3oBaHWEe METOMOB OIICHKH
3G PEKTUBHOCTH THAP-ACATEIBHOCTH HAa 3aHATHAX
[0 MHOCTPAHHOMY $I3BIKY YJOBJIETBOpSIET TpeOOBa-
HHUIO KOHTEKCTHOTO OOydYeHUs, B paMKax KOTOPOTO
JOJDKHA TIPOMCXOIUTH TpaHchopMarus 6a30BbIX aKa-
JMEMIYECKAX (OpM YIeOHOH NesITeTHHOCTH B BY3e
(B mporecce KOTOPBIX TIPOUCXOUT Tepeaada HHPOop-
Maluy) 4epe3 KBa3UNPO(PECCHOHAIBHYIO IEsTelNb-
HOCTh (B MpoLECCe KOTOPOH aKTHBU3UPYETCS IPO-
[IECC OCMBICICHUSI M, COOTBETCTBEHHO, YCBOCHMS
HHPOPMAIUN) K YIeOHO-TPO(HEeCCHOHANEHOW Jes-
TEJIFHOCTH (B IpoIiecce KOTOpOil nH(popManus rnepe-
OCMBICITUBAETCS ¥ UCIIOJIb3YETCs Ha MpakTHkKe) [4].

MpbI NPUMEHWIH U CO3MaHus KBasumpodec-
CHOHAJIBHOW Cpelbl METOABl M3MEPEHUs! pe3yibTa-
TOB IHAp-JESTEIFHOCTH, a MMEHHO, OM3HEc-KeHc,
olpezieJIeHHe MHJEKCa YUTAEMOCTH M MeIraaHallus3.
BbiOpaHHble HaMHM METOZABI TIO3BOJIMIN OymLylIHM
MMUap-TEXHOJIOraM BBIIIOJIHATE HA 3aHATUAX 11O UHO-
CTPaHHOMY SI3BIKY CBOH NMPO(eCcCHOHATBHBIEC 00sI3aH-
HOCTH, TaKHe KaK HaIMCaHNe MIPECC-PEIN30B, aHAIN3
KOH(JIMKTHON CUTYyallM W TIPEUIOKEHHE BBIXO/A U3
Heé, a TaKke aHaJIM3 OCBEILCHUS KOMIIAHUU B Me-
JIMarone, UCHoNb3ys HHOCTPAaHHBIN S3bIK B Ka4eCTBE
SI3BIKA TIPO(PECCHOHATHFHOTO OOIICHNS.
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